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Daily Briefing
Leading maritime commerce since 1734

Pipelines to China: 
Emerging bearish factors 
for crude tankers

CHINA’S CRUDE IMPORTS have been the most reliable demand 
driver for tankers since the turn of the century.

The world’s top energy consumer’s thirst for oil is ever growing on the 
back of rapid expansion of domestic consumption and refining 
capacity, and falling local production.

Often growing at double digits per year, Chinese crude imports 
overtook the US to become the world’s largest in 2017. The country has 
already seized the crown in seaborne imports some years ago.

But the strong performance seems to come under strain for crude 
tanker owners at a time when oversupply persists.

China’s total crude imports still grew a respectable 7% year on year to 
about 112m tonnes in the first quarter, based on reported customs 
data.

Yet figures from Lloyd’s List Intelligence’s Apex team showed the 
country’s seaborne imports were only up 2.3% at 8.1m barrels per day 
in the same period.

The development coincided with the capacity expansion of pipelines 
that can ship crude to China. The Myanmar-China pipeline, which 
has a design capacity of 22m tonnes per annum, was commissioned 
in April 2017. The second Russia-China pipeline, which has an 
annual capacity of 15m tonnes, began operations at the beginning of 
this year.
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State energy major China National Petroleum Corp 
said both projects are linked to Chinese president 
Xi Jinping’s flagship logistic blueprint One Belt, 
One Road Initiative, aiming to secure the country’s 
energy supply. But as BIMCO’s chief shipping analyst 
put it, “all oil pipelines that cut seaborne transport 
are bad for oil tanker demand”.

“While crude oil imports into China are expected to 
climb further in 2018, the new [Russia-China] 
pipeline to Daqing — if fully utilised — alongside a 
full utilisation of the Burma Road pipeline will cut 
significantly into the positive tanker demand effect 
of increased Chinese demand growth,” Mr Sand 
said.

For southwest China, full of mountainous terrain, 
the logistics costs spent on supplying fuel have 
always been a headache for energy firms. And the 
Myanmar-China pipeline is expected to partly solve 
the problem.

Under a joint venture with Myanmar Oil & Gas 
Enterprise, CNPC built the 770 km pipeline that 
ships crude from Made Island to its refinery in 
Yunnan. The refinery, with an annual processing 
capacity of 13m tonnes, was commissioned last 
year.

According to LLI data, more than 8.3m tonnes 
of crude have been discharged at Made Island’s 
terminal since the pipeline began operation, most 
of them from Middle Eastern producers. A total of 
33 tanker shipments were recorded, of which more 
than 70% were very large crude carriers.

Bypassing the Strait of Malacca, CNPC can reduce 
oil voyages to China by 3,600 miles in this new 
route, Banchero Costa analyst Luigi Bruzzone said. 
This would translate a loss of 15 employment days 
for VLCC owners.

For now, the pipeline is not running at full capacity 
because the Yunnan refinery cannot process that 
much volume. But given China’s expanding fuel 
consumption, it may be only a matter of time before 
CNPC adds more crude-processing units there.

“The Myanmar-Yunnan pipeline could, potentially, 
strongly affect the tanker market,” Mr Bruzzone 
said. “The shorter trip risks draining a high amount 
of tonne miles.”

“Cutting about 15 days from the voyage is a lot. 
I think that VLCCs will be the most affected from 
this pipeline because they are used on the longest 
trips.”

Like the first one, the second Russia-China pipeline 
sends Eastern Siberia-Pacific Ocean crude from 
Skovorodino to Daqing. It is part of Russia’s grand 
scheme to consolidate its status as a top supplier to 
China — but bad news for shorthaul trades in the 
Eastern Pacific, according to analysts.

This is because the ESPO has another branch to 
Kozmino, where aframaxes carry crude to East 
Asian countries. According to Mcquilling Services’ 
senior shipping adviser Stefanos Kazantzis, 4.9m 
tonnes of crude were loaded at Kozmino in the first 
quarter of this year, down from 6.3m tonnes in the 
year-ago period.

“Aframax demand in this region is likely to find 
pressure due to the ramp up of Russia ESPO crude 
exports to China,” Mr Kazantzis said. In his 
company’s 2018-2022 forecast, aframax demand 
will be reduced by 5% in Far Eastern routes.

Drewry’s lead tanker analyst Rajesh Verma 
estimated the pipeline expansion would replace 
300,000 barrels per day of seaborne crude trade.

“The additional pipeline supply of Russian crude to 
China will replace the equivalent volume of China’s 
seaborne imports,” said Mr Verma, adding that this 
is based on the assumption that all pipelines 
currently supplying Russian crude are running at 
full throttle.

The pipelined supply picture can be complex. 
Transneft, the monopoly operator of Russian 
pipelines, has planned to cut oil supply to the Baltic 
and Black Sea this year. The company has said this 
is because of higher domestic crude runs in Russia, 
but some analysts point out that rising pipelined 
supply to China is also playing a part.

This is exerting downwards pressure on European 
aframax and suezmax trades. The volumes of 
Russian seaborne crude out of the Baltic and Black 
Sea are indeed falling this year, and tanker demand 
has been hit harder in the former as higher exports 
from the Caspian Pipeline Consortium have 
compensated lower Russian supply in the latter, 
Gibson senior market analyst Svetlana Lobaciova 
said.

There could be a silver lining, though. If European 
refineries maintain crude processing volumes, VLCC 
shipments from Middle East to the region will likely 
increase, Mr Verma said. That will counterbalance 
the lost tonne-mile demand in Far East, as the 
shipping distances from Middle East to Europe and 
to China are similar.
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“If we assume overall European crude imports are 
stable, the European refiners will fulfil this gap 

created by Russia with crude from other regions,” 
Mr Verma said.

CONTAINER carriers have been making moves in 
recent months to enter the space occupied by some 
of their biggest customers; freight forwarders.

Freight forwarding is already a crowded space. Even 
the largest global forwarders have only a small share 
of the market.

Yet that competition is set to get fiercer when the 
likes of Maersk, its plan to become an integrator of 
container logistics, and CMA CGM, with its 
acquisition of a 25% stake in CEVA Logistics, enter 
the fray.

Nevertheless, Cindy Miller, president of global 
freight forwarding at US-based logistics operator 
UPS, remains positive about the threat of more 
competition, and takes with pride Søren Skou’s 
statement that he wanted Maersk to be thought of in 
the same terms of FedEx and UPS.

“We have a great partnership with Maersk,” Ms 
Miller says. “Any time a company or competitor 
mentions our name and wants to be like us, that is 
nothing but a compliment.”

She adds: “From UPS’s perspective, we still work 
with Maersk and we welcome any competitor, 
because the more choice the customer has, the more 
opportunity they have to work out what works best 
for them. It also gives companies like UPS an 
opportunity to drive the differentiation between 
competitors.”

UPS last month reported first-quarter figures 
showing a 15% increase in operating profit on 
revenues that were up 7% to $10.2bn.

“We continue to see some strong volumes and 
continued strong demand, both internationally and 
in North America,” Ms Miller says. “North America 
has seen strong demand in light of some of the 
trucking shortages in the US. Products need to move 
and people continue to do business.”

The rise in volumes also reflects an improving global 
economic picture.

“The growth that we’re seeing is across the board,” 
Ms Miller says. “The large enterprise customers 
continue to ship strongly but we’re also seeing 
growth that indicates the global economy is strong. 
The smaller tier II and tier III customers are also 
doing well and engaging globally.”

With the economies of the US, the European Union 
and Asia growing strongly, there is plenty of 
opportunity for the big operators and the small, and 
UPS sees itself as being a lean and nimble player in 
freight forwarding.

Retailers restocking
There are fears, however, that some of this 
growth is simply retailers restocking. A recent 
report by SeaIntel claims that during the financial 
crisis, retailers drastically reduced inventories, 
but since then they have allowed them to rise 
again. Consumer demand for rapid delivery has 
also encouraged retailers to maintain high stock 
levels.

But increasing supply chain efficiency has now left 
stocks higher than necessary, and if US retailers 
start drawing down on inventories, container 
demand is likely to suffer.

“The demand is going to determine whether current 
growth rates are sustainable,” Ms Miller says. 
“Demand has increased enough to show that 
previous inventory levels were not satisfactory in 
order to meet customer demand for just in time 
delivery.”

But if demand unexpectedly dropped off another 
slowdown could emerge as inventories were run 
down again, but Ms Miller is confident that demand 
will continue to grow.

“I don’t see demand staying stagnant now,” she says. 
“We’ve just stepped into the warming up period so I 
still think there is plenty of growth yet. Even if it 
isn’t at the same rate as it has been, due to higher 
levels from restocking for the past two quarters, I 
think it will still be strong and UPS is positioned 
well to benefit from that.”

WHAT TO WATCH

Growing market will benefit carriers and 
forwarders, says UPS
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A war of words between the US and China has raised 
concerns that the global economy could slow again if 
threatened tariffs are imposed, but while the 
situation bears vetting, Ms Miller is not unduly 
concerned.

“A lot of the sabre rattling is a negotiation style,” she 
says. “The president has his own way of doing 
things.”

The US had a significant trade imbalance in the first 
three months of 2018, but is unlikely to want to see 
trade stop, she adds.

“The US and Canada realise that being such close 
trading partners means thy can’t walk away from 
free trade, although some tweaking of the North 
American Free Trade Agreement may be necessary.”

At the same time, the US has closed a trade 
agreement with South Korea, which shows deals can 
be done to the benefit of both countries.

“The US is engaged in those types of discussions 
with many countries,” Ms Miller says. “What is good 
is that the world is open for business and that is 
always a good time for countries to improve their 
position. It’s a good time to be involved in freight.”

Rising volumes and revenues
Improving global economic conditions have helped 
ocean carriers push through two quarters of rising 
volumes and revenues after a miserable period of 
adjusting to the realities of the global economic 
crisis in the years after 2007.

But the industry that exists now is very different to 
the one that existed then, following the 
restructuring of the alliances, the collapse of Hanjin 
Shipping and a string of mergers and acquisitions.

For UPS, that has meant working with a new set of 
partners in many cases.

“Some of the companies now in different alliances 
are the same ones we’ve had relationships with in 
their various guises,” Ms Miller says.

“I don’t want to say it isn’t an issue for us, as you 
have to wait for the dust to settle. We have to find 
out what the philosophy of the new alliances and 
merged companies are, how we fit into it, what 
relationships do we have.”

While that has taken some time and effort, she is 
hopeful that the carriers continue to drive 
sustainable models for themselves.

“We’ve never had all of our eggs in one basket, 
which affords us the opportunity to be able to 
leverage what we can with each of the new 
alliances for the benefit of our customers.”

Moreover, she would like to see service levels 
improve, now that market conditions have 
stabilised.

“Any time you talk about service you have to 
talk about the end customer,” she says. “We’re a 
conduit by which we can assist customers in their 
supply chain, but from our perspective service can 
always be better.”

Service levels
Whether it’s port congestion, driver shortages or 
longer load times for larger vessels, carrier delays 
equate to delays for UPS and its customers.

“Longer anything is not what people want to 
hear when they’re talking about supply chains,” 
Ms Miller says. “Service levels do need to improve. 
I think the combination of capital investment 
and technology will help that, but I would say 
that service is always an area that needs more 
attention.”

Better service should be a natural by-product of new 
technology, and UPS has worked hard to integrate 
its systems with those of its customers, offering 
greater visibility at different milestones along the 
supply chain.

“There is a growing engagement in trying to 
customise customers’ technology experience with 
their carriers,” Ms Miller says. “. Does anyone move 
as fast as the world would like? No, but the very big 
providers on the ocean side are making strides and 
making it one of their priorities.”

But when it boils down to it having advance 
knowledge or visibility on a cargo coming across the 
ocean is less important than having that cargo 
arrive on time, and Ms Miller urges carriers to get 
the basics right first.

Issues around port congestion from larger vessels 
affect customers more than digital visibility she 
says.

“It won’t make the delay any more palatable just 
because you know exactly where your container is 
stuck.”

It is here that carriers should also be able to 
differentiate themselves through premium service 
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offerings, she says. Several, including APL, already 
are.

“From our perspective paying a premium for service 
is worth it,” Ms Miller says. “What we’re seeing is 
creativity in the market to actually answer for what 
customers are saying are potential problems. I know 
that a lot of those services are new and coming up 
with ways to answer concerns over delays.”

But are customers ready to spend more money on 
premium services?

“Probably not, but I do think that as everyone sees 
the economy continuing to grow and looks at the 
missed opportunity of sales or growth, based on the 
fact that they’re adhering to old ways of moving 
products, that’s when customers will figure out 
whether that service is right for them.”

Dorian links with Hyundai on 
vessel upgrades
DORIAN LPG has appointed Hyundai to perform a 
feasibility study and ultimately retrofit up to 10 very 
large gas carriers with dual-fuel main engines, 
capable of burning liquefied petroleum gas.

The intention is for the conversion to coincide with 
the implementation of the new International 
Maritime Organization rules for sulphur emissions 
from January 1, 2020.

This will be the first attempt to retrofit the main 
engine of an existing LPG vessel.

If it is successful, it will allow Dorian to meet 
the new regulations by primarily using part of the 
cargo on board for its main propulsion 
requirements.

“We are undertaking this initiative with the dual 
goals of acting as a responsible corporate citizen and 
potentially achieving a significant competitive 
advantage that will benefit both our customers and 
shareholders,” John Hadjipateras, chairman and 
chief executive of Dorian, said.

Out of Dorian’s 22 VLGCs, 19 have been built at 
Huyndai, with the remaining three built at 
Samsung.

Dorian has also a documented history of embracing 
innovation and seeking out new technologies.

It owns a modern fleet that includes 19 eco-design 
VLGCs built between 2014 and 2016.

Two of its eco-design VLGCs had pre-installed 
scrubbers, whereas the remaining 17 were designed 
as “scrubber-ready”, meaning their engine room and 
accommodation were designed to meet the fitting 
requirements of a scrubber.

Dorian had previously engaged the American 
Bureau of Shipping to evaluate the use of LPG as a 
marine fuel, arguing that it is a cost-effective 
alternative fuel to meet the new IMO rules.

The company believes LPG has a significant 
advantage over other alternative fuels such as 
liquefied natural gas, because of its existing global 
distribution network and onshore and floating 
storage infrastructure.

According to a recent Lloyd’s List study, the use of 
LPG as bunker fuel could have a longer-term impact 
on LPG demand than demand growth in China and 
India, currently the two largest LPG users in the 
world.

Marine insurance’s ‘tough soft market’ 
has ended, IUMI chief says
WHILE the pressure on margins has not completely 
eased amid overcapacity in the marine insurance 
market, the “soft market” has ended, according to 
International Union of Marine Insurance president 
Dieter Berg.

Even the recent tough times may have held a “silver 

lining” in the sense that it creates conditions for the 
industry to evolve and explore new possibilities, he 
told Lloyd’s List in an interview during the GIA-
IUMI forum in Singapore.

“I am positive. The market is picking up and 
developing in the right direction. Asia is bottoming 

OPINION
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out. The US and Europe are also picking up. It is 
stabilising after the tough soft market in the past 
couple of years,” the IUMI president says, adding 
that he is “hopeful of a pickup next year”.

Reflecting the tough market in recent years, total 
marine premiums declined to $27.5bn in 2016 from 
$30.3bn in 2015.

Of the $27.5bn in premiums, Asia accounted for 
27.9% while Europe accounted for 50.2%, based on a 
presentation by Donald Harrell from Aspen 
Insurance at the GIA-IUMI forum.

But there are reasons to be hopeful amid a forecast 
of 3.4% growth in seaborne trade in 2018 on the 
back of 3.9% growth in global gross domestic 
product and 85% of global trade being seaborne.

And the growing Asian economy is an important 
driver.

China’s One Belt, One Road initiative, known as 
OBOR, may play a key role in kick-starting the 
region’s catch-up potential for marine insurance.

China’s marine insurance market had already 
expanded to become the world’s second-largest 
market for cargo insurance and the world’s largest 
market for marine hull insurance during the rapid 
phases of economic growth.

But cargo insurers have seen a fall in premium 
volume in the country as growth slowed and 
competition increased from 2014.

OBOR can play a role in reviving marine insurance 
growth not only in China, but also beyond.

Noting that the insurance penetration rate among 
several countries involved in OBOR is relatively 
small, Mr Berg notes the promising potential to 
combine the huge element of infrastructure into new 
products.

In terms of size of the market along business lines, 
transport/cargo insurance accounted for 54% of 
total marine insurance premiums in 2016 while 
global hull premiums accounted for 25%. Marine 

liability accounted for 7%, while offshore and energy 
accounted for 13%.

He also believes more can be done to cater for 
shipbuilding risk, especially for northeast Asia.

“There is a need to develop further as China, Japan, 
and Korea are expanding in shipbuilding,” Mr Berg 
says, adding that some of these markets are very 
advanced.

China tops the global orderbook on compensated 
gross tonnage terms, with 37% at the start of 2018, 
followed by South Korea at 21% and Japan at 20%.

The world is changing in other equally significant 
ways as well. While the transformation may not be 
painless, Mr Berg — IUMI president since 2014 and 
a senior official with Munich RE — sees a way 
forward.

Commenting on the diverse nature of the changes, 
he says “extreme weather patterns are the new 
normal”, citing hurricanes last year such as Harvey, 
Irma and Maria, with costs amounting to up to 
$100bn. These events affected cargo and port 
terminals. The massive losses incurred affected 
renewals.

Digitalisation is another game-changer, with a 
growing risk of cyber attacks on ships, ports and 
terminals in the shape of things such as computer 
viruses and distributed denial-of-service attacks.

Cyber cover has to be more customised. In the 
future, the industry has to think of extending the 
limits of insurability, such as whether it can cover 
entrepreneurial risk.

He believes these changes provide a chance to come 
up with fresh products and will position marine 
insurers much more as service providers. They will 
be able take on a consultancy role.

As the industry takes on a more positive turn, he 
might have more to say at the IUMI annual 
conference in Cape Town in South Africa in 
September 2018.

New regulations impact is key issue 
for shipping, awards judges say
NEW regulations and their potential effect on 
shipping and its nascent recovery are among the key 
issues facing the sector.

That’s the view of the judges for the Lloyd’s List Asia 
Pacific Awards, which are being held on September 
27 in Singapore.
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The challenge is also about how shipowners deal 
with the new regulations, Bill Guo, executive 
director of ICBC Financial Leasing, said.

“If the industry and shipowners are not well 
prepared, it might impact the soft shipping market 
and consequently, the recent recovery might be 
stopped,” Mr Guo said.

Among the key regulations is the global sulphur cap 
of 0.5% which comes into effect in 2020. The 
challenge for several shipping players is to find 
solutions on how to comply with the sulphur cap.

“The most sensible solution would be for the 
refineries to remove the sulphur and provide clean 
fuel instead of having small plant installed on the 
ship to do the job,” BIMCO’s general manager in 
Singapore Maite Bolivar Klarup said.

The industry has to choose from several options to 
comply with the new regulation, including low 
sulphur fuel, scrubbers, and alternative fuels such as 
liquefied natural gas. Choosing which one to adopt 
and at what cost will be a key consideration.

“Each shipowner is trying to find the best way to 
comply with the global sulphur cap, with the 
strategy of keeping the cost as viable and 
commercial as possible,” she added.

Recognising the importance of fuel, not just in cost 
but increasing regulatory compliance against a 
backdrop of concerns about the environmental 
effect of emissions, Lloyd’s List will unveil the new 
Fuel Supplier of the Year Award.

And amid the growing buzz surrounding 
digitalisation, the human element needs attention.

To support digital transformation, the challenge also 
lies in developing a future-ready maritime 
workforce.

“We will have to keep our current workforce abreast 
of new developments, ensure that they are multi-
skilled and well-equipped with a global mindset,” 
Kenneth Chia, executive director of Singapore 
Maritime Foundation, said.

To ensure the shipping community can tap into the 
best and brightest talent, SMF will have to look 
beyond maritime and nautical studies graduates to 
attract students from non-maritime courses, and 
encourage partners to review their hiring practices, 
he added.

Other new categories such as the Shipyard Deal of 
the Year, and Port Infrastructure Development of 
the Year join other established awards that recognise 
achievements in fields such as shipmanagement, 
logistics along with container shipping, dry bulk and 
maritime law.

Entries will be judged by an independent panel of 
distinguished industry leaders from across Asia, 
including Mr Guo, Ms Klarup and Mr Chia. They 
will be looking for excellence, innovation and role 
models in a traditional industry in the throes of 
unprecedented change.

The deadline for all entries in all categories is June 
22.

IN OTHER NEWS
GasLog lifts dividend as earnings 
climb
LIQUEFIED natural gas carrier 
owner and operator GasLog has 
announced an increased dividend 
for the first quarter of 2018 after 
posting record revenues and 
earnings.

Improved spot market earnings 
through its vessels entered in the 
Cool Pool of three LNG carrier 
owners and the addition of two 
vessels earlier this year helped 
boost revenues, the Monaco-
based company said.

“Although no new supply 
projects have yet taken a final 
investment decision in 2018, 
several major projects continue 
to make progress and we 
remain confident that additional 
liquefaction capacity will be 
sanctioned in 2018 and 2019,” 
chief executive Paul Wogan 
said.

International Seaways misses in first 
quarter
INTERNATIONAL Seaways posted 
a $29.3m net loss for the first 
quarter of 2018, underscoring 

weak spot rates for crude oil 
carriers.

The focus, however, remained on 
expanding its fleet modernisation 
plan as International Seaways 
continued the sale of older 
vessels in preparation of 
acquisition of six modern very 
large crude carriers from 
Euronav.

“We continued to execute on our 
fleet growth and renewal strategy 
in 2018 year to date,” said chief 
executive Lois Zabrocky. “We 
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also have taken important steps 
to enhance our financial flexibility 
ahead of the anticipated second 
quarter closing of the acquisition 
of six VLCCS.”

Wärtsilä to introduce faster scrubber 
installation kit
WÄRTSILÄ, the Finland-based 
engine maker, is introducing a 
modular scrubber retrofit system 
that it says will reduce the time 
needed for installations ahead of 
new low-sulphur regulations 
being introduced in 2020.

“When it comes to retrofits there 
is always the question over how 
long it takes to install and 
whether there is enough shipyard 
capacity,” Sigurd Jenssen, the 
company’s director of exhaust 
gas cleaning, said. “This is where 
we’re coming from on our fast 
installation concept.”

Last year saw “very big” uptake 
in scrubber installations on 
newbuildings, which has 
continued into this year, and this 
year had seen interest in retrofits 
pick up. Wärtsilä’s new product is 
essentially a modularised 
scrubber solution that allows 
owners to do a retrofit in close to 
half the time a normal installation 
would require.

Stena Oil to open Scandinavia’s 
biggest bunkering terminal
STENA Oil is to open 
Scandinavia’s largest marine fuel 
terminal, which can store fuels 
that are compliant with the 2020 
fuel 0.5% sulphur cap, at the 
Danish port of Frederikshavn.

The 75,000 cu m terminal is set 
to begin operations in the third 
quarter of 2020 and will be able 
to manage “all fuel types that 
meet the IMO’s global sulphur 
directive”, according to the 
company.

“It will make us more flexible and 
means that we can supply fuel to 
ships in the Skagerrak and 
Kattegatt more quickly,” 
according to the statement. “The 
location also means that our 
bunkering vessels will travel 
shorter distances, which will 
reduce fuel consumption and 
emissions for every delivery we 
make.”

Precious Shipping paints optimistic 
outlook after first-quarter profit
PRECIOUS Shipping has forecast 
healthy supply-demand 
fundamentals in dry bulk 
shipping for 2018-2019, unfazed 
by threats from a looming trade 
war between China and the US.

Having flipped into the black in 
the first quarter, the Thai bulker 
operator said weak fleet growth 
and decent demand expansion 
would continue to support 
market fundamentals.

“We remain reasonably confident 
that net growth in tonnage 
supply will not exceed 2% this 
year. This should result in 
another favourable gap of about 
200 basis points between growth 
in tonne-mile demand and 
growth in tonnage supply,” 
managing director Khalid Hashim 
said in a quarterly update.

Teekay Offshore’s finance head steps 
down
TEEKAY Offshore Group, which 
operates Teekay Offshore 
Partners, has started to look for a 
new chief financial officer as 
David Wong is stepping down.

In a statement, the New York-
listed master limited partnership 
said Mr Wong had resigned to 
pursue a new opportunity outside 
of the Teekay Group.

Mr Wong will remain in his post 
until August to assist with the 
transition while a search for his 
replacement is conducted, the 
statement added.

D’Amico chief optimistic for product 
carriers
THE stars may be aligned for a 
swift recovery among product 
carriers, but the sector would still 
need help from its ailing sibling, 
the crude oil tanker market, 
according to comments made to 
Lloyd’s List by Marco Fiori, chief 
executive of D’Amico 
International Shipping.

A bad crude oil tanker market is a 
drag on product carriers because 
of the correlation between the 
two, said Mr Fiori.

He offers as evidence the 
“poaching effect” of deploying 
long range tankers in the clean 
market and the use of 
newbuilding suezmax tankers to 
move products from Asia to 
Europe on their maiden voyages.

For classified notices please view the next page.
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